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	Program Information
	[LESSON TITLE]

Ethos, Pathos, Logos in Persuasive Writing

	TEACHER NAME

Hayley Williams
	PROGRAM NAME

Parma City School District

	
	[Unit Title]

	NRS EFL(s)
5 – 6 


	TIME FRAME
150 minutes 

	Instruction 
	ABE/ASE Standards – English Language Arts and Literacy
       

	
	Reading (R)
	Writing (W)
	Speaking & Listening (S)
	Language (L)

	
	Foundational Skills
	
	Text Types and Purposes
	
	Comprehension and Collaboration
	
	Conventions of Standard English

	L.5.1, L.5.2

	
	Key Ideas and Details
	R.6.1
	Production and Distribution of Writing
	W.5.3

W.6.1, W.6.2
	Presentation of Knowledge and Ideas
	S.5.2
	Knowledge of Language
	

	
	Craft and Structure
	
	Research to Build and Present Knowledge
	
	
	Vocabulary Acquisition and Use


	L.6.2

	
	Integration of Knowledge and Ideas
	
	
	
	Benchmarks identified in RED are priority benchmarks. To view a complete list of priority benchmarks and related Ohio Aspire lesson plans, please see the Curriculum Alignments located on the Teacher Resource Center.

	
	LEARNER OUTCOME(S)

· Learners will understand the different appeals for persuasive writing.

· Learners will write persuasive letters to city officials.

· Learners will apply the editing strategy, RADAR, to evaluate their own writing.

	ASSESSMENT TOOLS/METHODS

· Learners will assess a power point for main ideas and details, recording these in their notes

· Learners will write persuasive letters according to a rubric.

· Learners will peer and self-edit rough drafts for errors using the RADAR coding system.

	
	LEARNER PRIOR KNOWLEDGE
· Learners are familiar with essay format
· Learners have engaged in peer editing previously
· Learners understand that there are different purposes for writing


	
	INSTRUCTIONAL ACTIVITIES 

1. What are some issues (local, state level, or federal level) that you are concerned about? What can you do about it? 

Each of us has a voice and an opinion but often we feel that we are unheard. Writing to public officials, departments, or newspapers are ways of being heard. Today we are going to review some current issues and write argumentative letters to promote change.

2. These letters should be argumentative or persuasive in nature. So, first we are going to look at the art of persuasion. Show Ethos, Pathos, and Logos – Appeals in Advertising PowerPoint. 
a. Pause for students to take notes on each appeal method and examples
3. Pass out current newspapers (local, state, and national) to each table and if you have iPads/tablets or laptops, one of these for each table as well. Students will review the materials or research a current event they are aware of. They will collect information using the Who, What, When, Where, Why, and How graphic organizer. 

4. Review Purpose and Audience Analysis
a. Ask students to think about:
i. Their purpose for writing, what do they want to accomplish? 
ii. Who is their audience? What do they already know about the topic? 
5. Students will engage in writing a draft of their letter using the Letter Generator – ReadWriteThink.

a. Circulate the room while they are working to answer questions. 
b. Students should print their letter for next class.
6. Introduce students to the RADAR strategy as a way of editing their letter. Handout copies of the Revise with RADAR Strategy and project a sample letter on the board. Using the strategy, go through, highlighting examples of R, A,D,A,R in different colors. 
a. Ex: It was not good that the city decided to begin charging for recycling. 
b. Not good can be changed to something more specific or descriptive, for example: unfair, robbery

7. Students will then apply RADAR to their letter. While students are doing this, the instructor should be observing to offer suggestions, etc. 

8. Students should then trade papers with a partner and review their letter using the same Revise with RADAR Strategy.

9. Once the student receives his or her paper back, it is time to make corrections and write a draft to turn into the instructor.

10. The instructor will assess using RADAR and basic grammar, spelling, and punctuation rules. 


	RESOURCES

Computer with Internet access

Projector, ability to project

Santa Ana Unified School District. (n.d.). Ethos, pathos, and Logos - Appeals in Advertising [PPT file]. Retrieved from http://www.sausd.us/site/Default.aspx?PageType=6&SiteID=1&SearchString=Ethos%2C+Pathos%2C+Logos
Current local, state, and national newspapers for student use

Computers with Internet access for student use

Student copies of the Who, What, When, Where, Why, and How graphic organizer
Who, What, When, Where, Why, and How. (n.d.). Retrieved from https://www.teachervision.com/journalism/graphic-organizers/2276.html
ReadWriteThink. (2006). Purpose and Audience Analysis [PDF file]. Retrieved from http://www.readwritethink.org/files/resources/lesson_images/lesson948/purpose-audience.pdf
Letter Generator - ReadWriteThink. (n.d.). Retrieved from http://www.readwritethink.org/classroom-resources/student-interactives/letter-generator-30005.html
Student copies of Revise with RADAR Strategy
Revise with RADAR Strategy [PDF file]. (n.d.). Retrieved from http://www.birdvilleschools.net/cms/lib2/TX01000797/Centricity/Domain/3125/Revise%20with%20RADaR%20StrategyPDF.pdf
Highlighters for student use



	
	DIFFERENTIATION

· RADAR strategy for editing
· Visual presentation
· Letter generator for format

	Reflection
	TEACHER REFLECTION/LESSON EVALUATION


	
	ADDITIONAL INFORMATION
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